In traditional media we will often find a wrongful persuasion 
Introduction
Although in later stages of philosophy after Kant there were no extensive understandings of Kant's notion of moral duty, 1 still in the collective conscience of the contemporary epoch certain understandings for the importance of the idea of the moral duty or the moral obligations remained to be present. Of course, it is another question whose understanding and in what way a social community determines moral duties and obligations. One can claim that moral duties and obligations, in a general sense, are determined by the entirety of the experience of the social life of people, while in a specific sense, certain contemporary professions (medicine, journalism, business, et cetera) have experienced specific moral demands which hold the form of moral obligations in those professions. This is how the need to create applied ethics or practical ethics appeared, and it deals with the appliance of ethical principles, theories, norms or values in a concrete practical situations in different areas of life. In accordance with differences in those areas, in the last couple of decades of the development of ethics as philosophical and applied science, a large number of disciplines of applied ethics shaped specifically. Among the most significant one's are bioethics, medical ethics, environmental ethics, social ethics, economic ethics, and business ethics, with a special emphasis on media ethics and journalism ethics. Being a philosophical in-depth thinking about moral, ethics is one of the forms of human practice. Its general function is to understand moral phenomenon, a result of a much wider context of understanding the human essence, its position in the world, in the human society as well as in the relations between the human being and its own humanity. In the contemporary society, in media, in journalism, and in the dissemination of information in general, ethics hold primary significance due to the fact that "according to the quantity of time devoted to them by the contemporary human, mass media are positioned at number three, right after working and sleeping". 2 Today, the media has an irreplaceable role in the modern democratic and pluralistic society. They are one of the factors which enable the functioning of the society. Despite the fact that these societies have reached the point where all values are being relativized, still, we continue to ask questions regarding ethical values and criteria according to which the events in the world of social communication could and should be managed and valued. Therefore, it is impossible to avoid discussion on the morality of the media and the journalism practice and theory, especially due to their extensive efficacy. The same hauls a great deal of responsibility because the journalism always and repeatedly comes into service of different interests, and that, together with the formal and the content qualities of what media can offer, is one of the most important criteria for evaluation. 3 These are the reasons why we need to apply the judgment of reason and apply moral evaluations in this subject area. Otherwise, the media which lack morals become a gathering of wretched avidity, an image of the social chaos in which the continuity is being harshly interrupted, and the system of social norms is being destabilized along with modern society itself. 4 Poorly formed working situation, and the undifferentiated structure of media and journalistic profession provided media workers and journalists with much more freedom and creativity. However, "this privilege should be justified by them by exercising a higher level of qualitative culture in their profession", 5 with a well-elaborated media ethics as a focal point, which should be profound, and terminologically and thematically distinguished from journalism ethics as well as from the audience ethics.
Terminological distinctions in media ethics
The first step towards achieving profound elaboration and clear distinction is to terminologically distinguish between the notion and the subject matter of the media ethics and journalism ethics. 6 In traditional media we will often find a wrongful persuasion lingering through: that media ethics is synonymous with journalism ethics, that is, that we can place a sign of equivalence among these two ethics. This misinterpretation consists in narrowing down the relevant moral-ethical media communications and media practice solely to the journalist's field, instead of understanding it as the application of the philosophical-ethical thinking of the specific area of human practice related to the mass communication: "media ethics is about alerting journalists to the task at hand; it's about reawakening, or to see". 7 This indicates tendency to reject the fact that the moral-ethical responsibility may be divided in every mass-media act accordingly. Thus it is simpler to consider that the media ethics is not that much more different and diverse than the journalism ethics.
Another possible source of wrongful persuasions for the univocality of the media ethics as a journalistic one, and vice versa, is the practice of determining media ethics in the narrower sense of phrase, by which media ethics is said to be dealing with the journalistic processing of the information, e.g.:
"… media ethics is a response to standards of journalism occurring within a media framework (…), and at the heart of this debate is the issue concerning the role of journalists, vis-à-vis society and the responsibilities that they have for both expanding and maintaining democracy." 8 In other words, it deals with the moral aspects of all media work and corresponding activities, which "result in a situation to make a choice and make decisions in terms of the content and the form of the information which are being offered to the public". 9 Hence, without indicating that the process refers to defining media ethics in its narrower meaning, it is said that the media ethics is or is being equalized with the journalism ethics and vice versa. 10 However, jour nalism ethics represents a summary of general moral convictions, comprehensions, and norms of the individual's conscience in the journalistic profession. More specifically, the focal point in the journalism ethics is the journalist as a moral subject with own individual moral, who acts in a complex relationship within his own profession, with all the other actors in the mass media, whereby the journalist is carrying a moral responsibility for his own actions before the judgment of her personal conscience and before the judgment of other actors in mass media, and also before the judgment of the public. At the same time journalist, as a moral subject, has a moral duty to follow specific media-related moral norms and obligations of professional ethics i.e. the journalistic ethos. For ethics of media or media ethics can be said that they belong to applied eth ics. Their basic research subject is the deliberation and regulation of concrete human practice with moral character in the area of modern mass media. This means dealing with the issues of fair, truthful, non-tendentious, responsible, on-time, non-manipulative, non-disqualifying, righteous, comprehensive informing of the public by the journalists, the editors and the remaining responsible entities within the media, but it is also "dealing with other issues related to the users of the media information i. For additional arguments about the reduction of the role and professionalism of/in the media see: Matthew Kieran, "Introduction", in: Matthew Kieran (ed.), Media Ethics, Routledge, New York 1998, pp. x-xv. 5 Andrew Belsey, "Journalism and ethics: can they co-exist?", in: M. Kieran (ed.), Media Ethics, p. 4. 6 This analysis refers to the necessary distinguishing between media ethics and journalistic ethics in traditional mass media, but not in the new system of mass communication, titled "new media". The later requires different research, and cannot be discussed here. By this definition, media ethics appear as a specific form of moral-ethical regulation of the actions of each actor participating in the production, distribution, and the reception of content provided by the mass media, a summary of obligations which provide regulation of this practice. Hence, media ethics is one of the potential forms of regulation of moral practice. 14 -Media ethics is the system of philosophical (ethical) opinions which refer to moral practice related to the mass communication means. These opinions serve the purpose of understanding, theoretical founding, and norming of moral practice of all participants in the process of mass media, deliberating and indicating rules for implementing ethics in the practice area typical for media ethics. By this definition, media ethics is in-depth thinking which, starting from the general ethical thought orientations, opinions and notions, examines the essence of media and moral, the possibilities for morally norming and limiting practice in mass media. Accordingly, media ethics is being considered as a form of ethical reflection (in-depth thought) of one area of moral practice. 15
Media ethics as the regulation of media practice: the moral of media organizations, journalists, and audience
Considering that media ethics is being perceived as belonging to applied ethics, with the basic subject of deliberating and regulating concrete human practice in the area of morally-connoted modern mass media, the media-ethical responsibility is carried by the people working in the media, including creators of the mass-media content (journalists, editors, desks), media outlet owners (publishers, TV stations, media corporations, and other), and media users (audience). However, the difference in moral responsibility among these agents could be identified by applying the model of gradable division of responsibility. 16 Media ethics, as a way of regulating moral practice of all mass media agents, is norming the moral behaviour of the different mass media actors, 17 which is the following:
1) Institutional and organizational area of mass media: ethos of the media organization; 2) Area of the individual action of the creator and the distributor of mass media: ethos of journalist; 3) Area of user (recipient): ethos of audience.
Institutional-organizational responsibility, the ethos of media institutions, represents the responsibility of media organizations for the general and concrete moral orientation of the totality of its activity (abiding to the general humanistic principles, truthful reporting, information accuracy, respect for human decency and individuality, the avoidance of any form of discrimination, the right to criticize public figures, events, and similar). 18 This responsibility, on the one hand, is normed by internal rules, codes, program principles, and customs within the practice of the media organization. With these rules, media organization sets a moral self-obligation to a conduct, in a way, ad-equate to the internal formal regulations which have moral character or the informal regulations of the culture of organization itself. On the other hand, this responsibility is subjected to institutional control and self-control of ethical institutions and control agencies (journalist's associations, press councils, media-critically oriented public, and similar). In addition to the previous two options, the area and the form of moral responsibility are arranged by the specific norms of profession which are being established with special ethical codes written by each particular organization as well as with the established ethos of the journalism i.e. the journalistic profession. However, the individual agents within institutions are also exposed to the moral normativity in mass media, considering that they are the front-line creators of media content. In this domain also, media ethics is being traditionally marked as journalistic ethics dealing with the ethos of journalist, representing general moral convictions, understandings, and norms of the conscience of the individual in journalistic profession. This means that a journalist is placed at the core of media ethics, as a moral subject with its own individual moral which, within its own profession, acts in a complex relationship with all the other mass media agents (the public, the owners of the media outlets, editors, desks, colleagues, and similar). On the one hand, as a moral subject journalist acts according to its moral character. She is led by her own moral convictions and notions, intentions, moral choices, and decisions, carrying moral responsibility for her own action, judged by her own conscience, and by the audience. On the other hand, the journalist as a moral subject has the moral duty to follow the specific media norms and obligations (critical demands by the public, self-commitment to free information and rebuttal, the norm for accurate reporting, and similar). This means that "the moral duty of the journalist is made of respecting and following the norms and the regulations of the professional ethics i.e. the journalistic ethos". 19 Ethos of the audience is the third integral part of the general media ethics. The relationship of the audience and the provided content, and the influences of mass media is not value neutral, but quite the opposite. Mass media, in larger or smaller scale, are impacting the general value orientations of audi- Mass media are a significant factor in the upbringing and the socialization. The latest researches on relations between morality and media turned the attention towards an array of questions about morally based behaviour of adult recipients in reference to the media, the pedagogic control of the consumption of media by children, the educational and pedagogic tasks of media -above all the television -the morality of/in media products, television as a "secret (co-)educator", etc. 22 However, regardless of the powerful ability to pacify and motivate audience, the moral responsibility of audience has not been reduced! Ethics of audience implies the awareness of audience for the quality of the content, the demands for quality in media production and distribution, as well as the readiness to play an active role in terms of influencing media. In this regard, the ethics of audience approaches media pedagogy. Users of mass media have certain rights and obligations in ethical reflection regarding media. 23 In the reception of the mass media, three roles, with the corresponding responsibilities, belong to the audience: 1) Audience uses media for the critical understanding of reality, and for the purpose of shaping the will of citizens; 2) Families and parents have special responsibility for the use of media by children and youth; 3) Media serves the function of an alternative during free time for the formation of individual.
This means that the audience has a civil responsibility in securing free jour nalism. This is the source of demands for a much greater participation of audience in the programming structure of the media (reader's advices, participation in press councils, and similar).
Media ethics as a philosophical reflection
In accordance with the previously stated distinction, media ethics may be seen as a form of philosophical reflection. Hegel's well-known position that "the newspapers are the morning prayer of contemporary man" has turned the attention of philosophy to the existence of newspapers as mass media. Ever since, within philosophy and thus ethics, growing interest is being given to the philosophical (ethical) issues of existence, functioning, social role and influence of mass media. In another words, "the philosophical approach to media ethics is broadly concerned with what good media practice amounts to and whether it is as it should be". 24 First wave of theoretical reflection about mass media happened near the end of the 19th century in America, and it was oriented towards understanding the newspapers as a complex social institution as well as the professional and ethical call of journalist. Second wave of significant theoretical attempts at establishing media ethics was related to the beginning of education for journalist. Finally, in the last twenty years in North America and Western Europe a large number of books and publications were published on media ethics as a theoretical discipline. They either point towards a relation between ethics and communicology, or argue on a number of specific moral issues appearing in the phenomenon of mass media. On the basis of the review of the theoretical positions and methodological frames of the establishment of media ethics, it is possible to distinguish two understandings of the media ethics as a theoretical-philosophical reflection: 25 Firstly, ethical reflection of mass media system originates in the general perspective of understanding mass media as one of the most influential postmodern sources of creating a certain image for the reality. In the centre is the question of who, why, and under what circumstances is choosing, setting up, and presenting media content, and on the basis of what kind of image is being created to represent reality. This reflection has the role of critical reflection on ethically troublesome content, events, individuals, and actions in mass media system. 26 It presupposes theoretically "awakened" reflection of audience, and it is based on the critical analyses of troublesome media forms, 27 as well as the critical analyses of discourse and the use of language. 28 The critical reflection and evaluation of technical, institutional, business, and social structures and processes of media system are also part of the ethical reflection of media system. It includes analysis of the structure of new technologies and communication protocols, analysis of media-political processes and the mass-media forms of organization, research on the concentration and commercialization of mass media, the market-and political power dependency of mass media, etc. Secondly, ethical foundation of media ethics arises from a general standpoint that media ethics is not a separate or special ethics, but rather an ethics applied to a very specific research area, the area of mass communication means, and that its basic theoretical position results from philosophical ethics. Having in mind the fact that there is a large number of the leading modern conceptions of philosophical ethics which are individualistically incorporated and depend on the original presumption of moral individualism and value-based pluralism, an entire spectre of philosophical (ethical) issues and problems is a result of the realization that such individualistic and pluralistic standpoint is always some type of socially formal or informal system of moral self-conduct of the people in general, which means that there exists some sort of moral community. 30 In the media ethics, the transition from moral individualism towards the discovery of possibilities for the existence of moral community is being hardened by the fact that mass media represent an institutionally structured system of human practice in which there is always a technological, organizational, market, and even political conditioning of practices by agents while the same is conditioned by the purpose of media as a system. The mass media, as moralethical phenomenon or as a specific moral community of people, represents just one of the elements of existence and functioning of mass media. 31 In this sense, contemporary theoreticians, dealing with the theoretical foundation of the media ethics, have significant difficulties in the terms of providing full value and usability to its media-ethical standpoints. While tackling these difficulties, certain theoreticians, such as Karl-Otto Apel and Jürgen Habermas, attempted to construct certain ethics of communication, 32 what should make media ethics based on the understanding of the ethical character of human communication itself. 33 It is about the meaning and the essence of communication, and about the condition for good inter-human relations in the world, aimed towards connecting universally and establishing common understanding. 34 In this context, the representatives of discourse ethics 35 considered that me dia ethics may results from the connection with the universal principles of truth, trustworthiness, and righteousness, making it possible to derive specific normative principles for media ethics. They are convinced that philosophically based principles may serve to eliminate the eventuality and obstinacy. In reference to this, it is not by accident that Jürgen Habermas, relying on the historical and philosophical experiences, in the need of final ennoblement of human society, has set "the quest for the truth" in the sphere of communication. 36
Conclusion
While reviewing the idea that today's society is the "society of spectacle", it is quite irrelevant whether the element being emphasized is the one which marks today's society as "society of fun" or it marks it as "information society" because it is quite too obvious and clear that the role of the media became the main engine for the shaping and reshaping of world and life itself, aproxi mate to the power they have generated. For this very reason, in today's world, the media should be reviewed as a very important factor in steering society, as well as in the creation of social processes, and should be predominantly viewed neither as a sporadic social phenomenon nor as a simple companion in the social events and happenings. 37 Viewed as a (communicative) place for sharing the knowledge of society for itself, media are a "social agency" depicting the only process of social practice by which the society can be founded. In this context, it is quite reasonable and justified to claim that "… in the society, the directions for any shape or form of movements, vertically through the historical development and horizontally through its social diversity, are being created through the media." 38 This is additionally supported by the fact that the media are not just an ap paratus, organization or a group, but are before all a dispositive for the crea tion of conversational worlds, the very culturalcommunicative environment which embeds content, meaning and collective gestures which result in or produce change. Created "… through the interaction of politics, society, the business environment, and the technology, they are again building a system through journalism and public, which in a determinative way influences not only the factors of individual and collective but also of private and social life." 39
In addition, the discussion is not only about the issue of interrelation between media and the social movements, but also about the issue of constitution of the human itself, which under the influence of the media tends to change. In this context, the practice in this moment shows that "Flying at dusk, Minerva's owl came upon the enormous influence of the mass media on a contemporary citizen. Some among the operating processes thereby are turning the public into the mass, the citizen into the viewer/spectator, and the spectator into the passive worker sold among media corporations together with production companies i. This applies for both "classic media" (newspapers, radio, and television), and "new media" (above all, the internet, which in this specific situation may also represent a paradigmatic example for this newly occurred situation). ics and the morality of media, and their inter-relations in intertwined environment. Additional reason for this is the fact that media are also the reflection of process creating condition and movement of society. It means that the democracy, above all, is expressed in the media, their structure and culture. The same, as it is, demands good and live journalism -ethically founded, universally engaged, humane, and valuable. Without its high moral setting, it is a plain illusion to expect the good functioning and development of democracy. Therefore, if we want an open, free, democratic society, which is to be determined by itself, then we are more than responsible for its realization, though advancement of the culture of communication that we are developing in media and with media i.e. through journalism and its key moral subject -the journalist. This is possible only when "… theoretically and practically, we will make the effort to develop capabilities, readiness, as well devote attention to ethics which is not measured by quantity, but only by quality. 
